
Tag der Seltenen Erkrankungen 
How to…? (Germany)



Background German RDD



Campaigning with Video 2018  



Social Media Hand in Hand 
with Real Life Action



Results

im Schnitt 
tgl. 2000 
Reichweite



Setz dein Zeichen 2019 







Rare are many – SELTEN SIND VIELE





Conclusion/Recommendation

Jul – Oct: preparation ideas and possible content to support local
activities

Nov – Jan: Save the date (100 days until RDD), acquisition of
influencers and supporters, preparing website, advertising within
network maybe sharing ideas…, prepare examples

Jan: start advertising content of own campaign

Feb: official call to action

- Prepare a clear and simple call to action
- Try to involve influencers and multipliers
- not only post or share but thank in comments and comment

yourselves
- Check beforehand who will be able to support you in February, 

find reliable persons who you can share your account with
- Have a plan if possible 



Questions? 


